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About
Viva Big Bend

2,500-3,000 PEOPLE PER DAY
(75% OUTSIDE THE REGION)

FOUR NIGHTS
FOUR COMMUNITIES
50+ BANDS

2016 ALPINE VENUES INCLUDE:
Reata Restaurant

Railroad Blues

Granada Theatre

Plaine

Holland Hotel/Century Bar and Grill
Big Bend Brewery

Transpecos Guitars
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https://www.youtube.com/watch?v=aXGQwzqS8eo

Attendee Info

KEY MARKETS
INSIDE TEXAS
Austin

D/FW

Houston
Midland/Odessa
El Paso

OUT-OF-STATE
VISITORS
Arizona
California
Colorado
Louisiana
Minnesota
New Jersey
New Mexico
New York
North Carolina
Pennsylvania
Virginia

AGES

Under 21 = 10%
21-30 = 26%
31-40=17%
41-50 = 20%
51-60 = 16%
61+ =11%

OUT-OF-TOWNERS
WHO STAYED IN
ALPINE: 73%

FIRST-TIMERS
TO THE AREA: 24%

PLAN ON
RETURNING: 97%
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Impact

HOTEL OCCUPANCY

« Approximately 615 rooms in Alpine

- Average cost per room, per night: $110

* 7% hotel occupancy tax

* Average stay per attendee: 3.4 nights

- Total hotel occupancy tax impact: $16,100

VISITOR EXPENDITURE: $956

ESTIMATED DIRECT ECONOMIC
IMPACT: APPROX. $1.5 MILLION

BENEFITS

* Long-term sustainability of
VBB venues/businesses

* New business development
* Indirect expenditures

DIRECT, INDIRECT, INDUCED:
OVER $2.5 MILLION

CITY OF ALPINE H.O.T.

CONTRIBUTION: $7000 W



Media

WIS 5 Al ¢ TEXAS MUSIC MAGAZINE
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4 COUNTRY Music
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MIDLAND REPORTER-TELEGRAM
EL PASO TIMES

MOVIESINTHEDARK

- ALPINE AVALANCHE
Mu BIG BEND GAZETTE
Lot R BIG BEND SENTINEL
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KOSA (CBS 7)
KWES (NEWSWEST 9)
KMID (LOCAL 2 NEWS)
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http://www.yourbasin.com/news/5th-annual-viva-big-bend-attracts-thousands-to-west-texas

Reviews

At the risk of stating the obvious, this year's
Viva Big Bend turnout (and years past) should
be more than enough evidence that this tri-
county event has had a positive economic
impact not only for Alpine, but for all our
surrounding towns and counties.

As a small business owner specializing in
promotional products (BULLSHIRTZ), | greatly
depend on seasonal sales during summer
months. The VBB event had a strong direct
effect on my personal sales as other tri-county
businesses came to me to print merchandise
for the event weekend. In addition, | am
thankful to have been able to print the VBB
shirts/merchandise for the last two years.

As a consumer and resident of Alpine (and
music enthusiast) it is my personal opinion
that a major multi-county/city festival of this
nature is exactly what our community needed.
The summer months are traditionally reserved
for waterfront destinations. To have an event
that draws visitors to the high-desert region
of Texas during July, is a gift we need to
embrace.

On a personal note, | would like to
emphasize that Mr. Ramser seems committed
to utilizing the businesses and services of our
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- RICK MCDOWELL

BULLSHIRTZ, ALPINE



